$sSMmC

moneywise. be wise.

PLAZA WIRES LIMITED September 26, 2023

®

7P | daddaddl SMC Ranking
sk KK seseeer)
—_—

About the company

Incorporated in 2006, Plaza Wires Limited is engaged in the business of manufacturing and

Industry Electirc Wires
S (sh ) 13.200.158 selling wires, and selling and marketing LT aluminium cables and fastmoving electrical
resh Issue (Shares ,200, . .

goods (FMEG) under its flagship brand "PLAZA CABLES" and home brands such as
Net Offer to the Public 13,200,158 "Action Wires" and "PCG". Plaza Wires was originally incorporated as Navratna Wires. Its
Issue Size (Rs. Cr.) 67-71.28 key products in the wires and cables segment include house wires, single & multicore
Price Band (Rs.) 51-54 round flexible industrial cables and industrial cables for submersible pumps & motors up to

1.1kv grade. The company also provides other wires and cable products such as LT power
Offer Date 29-Sep-23 . . . . .

control cables, TV dish antenna co-axial cables, telephone & switchboard industrial cables,
Close Date 4-Oct-23 computer & LAN networking cables, close circuit television cables and solar cables, PVC
Face Value 10 insulated tape, and PVC conduit pipe & accessories, through third-party manufacturers. As
Lot Size 277 part of after-sales service for electric fans, the company has tied up with more than 20

service centers in Uttar Pradesh, Uttarakhand, Jammu and Kashmir, Punjab, Haryana and
Tamil Nadu. In 2021, Plaza Wires expanded its product portfolio by launching miniature
circuit breakers and distribution boards (DB) in the north and south Indian regions. As of
March 31, 2023, the company has over 1249 authorized dealers and distributors, 3 branch
offices in Rajasthan, Uttarakhand, and Uttar Pradesh, 1 branch office cum godown at

Total Issue for Sale 13,200,158 Maharashtra, 4 warehouses in Uttar Pradesh, Assam, Kerala and Delhi, and C&F agent in
QiB 9,900,119 1 state, viz. Punjab.
NIB 1,980,024
Retail 1,320,016
Strength

Product portfolio focused on various customer segments and markets: Its
understanding of the domestic wire and cable industry complements its product
development which has allowed it to develop a portfolio of a variety of products. Its product
portfolio consists of various types of wires & cables, and of late, it diversifies and evolves in

Particulars Pre-issue Post-issue : i ) ) e
Promoters & promoters group 100.00% 69.83% FMEG prodU(.:ts. Itengages in contlr.luous marketing e_md selling of new varieties based on
QB 0.00% 22 63% the orders of its customers to meet its customer requirements. It also propose to set up a
U U new facility to manufacture fire proof/ survival wires, LT aluminium cables and solar cables

NIB 0.00% 4.53% . . . o . L . . -

) . . in addition to its existing products. Wider range of products in its business provides it with
Retail DS 3.02% an opportunity to cater to diverse needs of different customer segment. Currently, it has
Total 100.00%  100.00%

product mix comprising (i) Wires and Cables, (i) FMEG products such as electric fans,
water heaters, Switch and switch gears, PVC insulated tape and PVC conduit pipe &
accessories. Key wires and cables products include building wires also known as house
wires, flexible cables and flexible/single multi core cables and submersible cables, flexible
& control cables, LT power control cable, TV dish antenna coaxial cables, telephone &
switch board industrial cable, computer & LAN networking cable, close circuit television
cables and solar cables.

*calculated on the upper price band

The company intends to utilize the net proceeds from the issue

towards the funding of the following objects:
Distribution network: One of its key strengths to enhance its customer reach and

increase its retail presence is its dealer and distribution network. Its distribution network in
India comprised over 1249 authorized dealers and distributors, 3 branch offices in
Rajasthan, Uttarakhand and Uttar Pradesh, 1 branch office cum godown at Maharashtra, 4
warehouses in Uttar Pradesh, Assam, Kerala and Delhi and C&F agent in 1 state, viz.
Punjab for financial year ended on March 31, 2023. It has repeat relationships with most of
General corporate purposes. its key distributors & dealers. The market knowledge, financial resources and time required
to develop such distribution network may present entry barrier for competition. It has billed
1249 dealers and distributors as of the year ended March 31, 2023.

Funding the capital expenditure towards setting up a new
manufacturing unit for house wires, fire-resistant wires &
cables, aluminum cables, and solar cables to expand the
product portfolio.

Funding the working capital requirements of the company.

Book Running Lead Manager
« Pantomath Capital Advisors Private Limited Strategy
Setting up the Proposed Manufacturing Unit to widen its product portfolio and

N fth i . . . . . .
ame of the registrar increase its capacity: To cater to the growing demand from its existing customers and to

« Kfin Technologies Limited
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meet requirements of new customers, it intends to, and are in the process of, expanding its
manufacturing capacities for existing products and also intend to add manufacturing capacities for
new product line such as fire proof / survival wires, LT aluminium cables and solar cables that it is in
the process of developing and commercializing. To achieve these expanded capacities, from M/s
Jass Enterprise, it purchased, on September 15, 2021, land and building at Revenue Village,
Damowala, Tehsil-Baddi, District-Solan, Himachal Pradesh, India, having composite sale value /
sales consideration value of Rs. 2,65,00,000 (Rupee Two Crore Sixty Five Lakhs Only) admeasuring
to 7902.30 sq.mt. from various parties. This new facility is proposed to have additional installed
capacity of 8,37,000 coils perannum and 8700 km per annum.

Enhance its position in Wires and Cables Industry: In value terms, Resurgent India Limited
expects the Indian wires and cables market to grow at a CAGR of approximately 15% to reach an
estimated Rs.1,033 billion by Fiscal 2023, due largely to government initiatives in power and
infrastructure such as increased infrastructure expenditure by the Government which will boost
demand for wires and cables, growth in fire survival cables supported by metro, airport and
commercial real estate projects and Smart Cities Missions investment in underground cables, an
increase in industrial investment, arise in consumer spending and an increase in exports of wires and
cables from India. It intends to enhance, maintain and strengthen its brand position in the wires and
cables market by growing its share of business with existing customers, adding new customer,
geographical expansion and manufacturing new and customized products. It intends to expand its
market share by targeting key growth sectors such as mining, oil and gas, shipping, power,
infrastructure, construction, automotive, telecommunication and agriculture. It seeks to expand its
customer base and utilize its new proposed additional capacity to develop new products for these
sectors. Affordable housing scheme, growing nuclearization of families and investments in
commercial and residential infrastructure is driving factors for a growing demand for building wires. It
will continue its efforts to increase revenue from its existing customers and new customers by
expanding its range of products and developing new products aligned with their needs.

Expand its dealer network in existing markets and enter new geographical markets: It aims to
focus on deepen its penetration in its existing markets and thereby increase its domestic presence by
expanding its distributers and dealers network. As a business strategy, it intends to expand its
dealer’s network in different cities as there are untapped opportunities in these cities for it to capitalise
to grow its business operations. Further it is yet to fully penetrate domestic markets in the southern
India such as Karnataka, Telangana, Puducherry and other states in Central and Eastern India
including states of Odisha, Jharkhand, Arunachal Pradesh, Mizoram, Sikkim and Nagaland. In the
states and union territories, where it has a dealer network and presence like in Delhi, Uttar Pradesh,
Haryana, Kerala, Rajasthan, Uttarakhand, Himachal Pradesh and Punjab, Rajasthan, Assam and
Jammu & Kashmir, it aims to deepen its penetration by engaging more dealers and distributor
partners. It will therefore continue to grow its dealers and distributors network in line with the growth of
its business operations.

Strengthen its brand value: It intends to make consistent efforts to popularise its brands “Plaza
Cables”, “Action Wires” and “PCG” and enhance its brand visibility by undertaking various marketing
initiatives and gradually increasing its advertising and publicity expenses in line with the growth in its
business operations. It has made restricted spends in the past on advertisement activities and
focused on generating revenue through its channel partners. However, going forward, it plans to
make a broader effort by partaking in ‘Below the line’ marketing activities such as conducting
electrician meets more frequently, and in-shop branding and “Above the Line’ marketing activities
such as putting up hoardings in strategic locations, displaying its product in exhibitions at high
visibility locations of its channel partners. Going forward, it also plans to have more frequent one-to-
one interactions with its authorized distributors, authorized dealers and end-customers by holding
dealer-distributor meets at regular intervals.

Maintain and expand valued relationships with its dealers and distributors: Over the period, the
Company has built relationships with dealers and distributor a across the segments through offering
products matching to their requirements and specifications. This is the result of its continued efforts
that it has been able to supply its products to the various industries such as telecom, IT, power,
residential project, real estate, governments. It wishes to further develop new relationships to expand
its product offerings which would help it in improving its working capital management from existing
levels and enhance its margins.
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To use technology to further optimise its sales & marketing operations: The wire and cable
industry is rapidly evolving, and it has mobile application technology driven loyalty program for
“Electricians & Retailers". This mobile application for the electrician and retailers would enable the
registered electrician and retailers to stay updated with all the products of its brand, with its digital
catalogue. Through the application, the registered user will be updated of launch of new products,
reward history, incentive/gift status etc. This application provides rewards and offers to the registered
electricians & retailers among other benefits. These technological initiatives implemented by its will
continue to assist in increasing efficiency and productivity. It assess that this will allow it to further
increase its sales fill rate, reduce sales loss and thereby improving customer satisfaction and grow sales.

Risk factor

» Itsuccess depends on its ability to build the Proposed Manufacturing Unit and expand its product
portfolio, both of which are subject to risks and uncertainties.

» Ithas not yet placed orders in relation to the capital expenditure to be incurred for the Proposed
Manufacturing Unit.

» The company requires significant amounts of working capital and significant portion of its
working capital is consumed in trade receivables and inventories.

»  Thesignificant portion of its working capital is consumed in inventories.

Peer comparison

Co_Name Total Income PAT EPS P/E P/BV BV FV Price Mcap

Paramount Comm. 843.28 55.27 2.48 26.08  4.90 13.21  2.00 64.68 1443.55
Cords Cable 538.34 7.33 5.67 18.70  0.86 123.15 10.00 106.05 137.10
Dynamic Cables 691.91 35.22 16.00 29.09 5.77 80.60 10.00 465.40 1024.53
Ultracab India 106.80 5.76 0.61 26.43 4.81 3.35 2.00 16.12 153.82
Plaza Wires Limited 182.49 7.51 1.72 31.46  1.90 28.42 10.00 54.00 236.26

*Peer companies financials are TTM based.

Valuation

Considering the P/E valuation, on the upper end of the price band of Rs.54, the stock is priced at pre
issue P/E of 21.97x on FY23 EPS of Rs.2.46. Post issue, the stock is priced at a P/E of 31.46x on its
EPS of Rs.1.72. Looking at the P/B ratio at Rs.54, pre issue, book value of Rs. 17.37 of P/Bvx 3.11x.
Postissue, book value of Rs. 28.42 of P/Bvx 1.90x.

Considering the P/E valuation, on the lower end of the price band of Rs.51, the stock is priced at pre
issue P/E of 20.75x on FY23 EPS of Rs.2.46. Post issue, the stock is priced at a P/E of 29.71x on its
EPS of Rs.1.72. Looking at the P/B ratio at Rs.51, pre issue, book value of Rs. 17.37 of P/Bvx 2.94x.
Postissue, book value of Rs. 28.42 of P/Bvx 1.79x.

Industry Outlook

Global Economic growth is projected to fall from an estimated 3.5 percent in 2022 to 3.0 percent in
both 2023 and 2024. While the forecast for May 2023 is modestly higher than predicted in the April
2023 World Economic Outlook (WEOQ), it remains weak by historical standards. The rise in central
bank policy rates to fight inflation continues to weigh on economic activity. Global headline inflation is
expected to fall from 8.7 percent in 2022 to 6.8 percent in 2023 and 5.2 percent in 2024. Underlying
(core) inflation is projected to decline more gradually, and forecasts for inflation in 2024 have been
revised upward. The C&W industry is expected to grow to ¥1,033bn in FY23, boosted by increased
infra spends by the government. Demand for building wires and power cables would be spurred by
government schemes such as Pradhan Mantri Sahaj Bijli Har Ghar Yojana (Saubhagya scheme) and
Power for All, focusing on electrification of rural households and Transmission & Distribution
efficiencies, as well as an increase in cabling demand from commercial establishments and public
utilities. Growth in Renewable energy capacities will drive demand for solar cables and elastomeric
cables used in windmill applications. In Tier | cities, increase in demand and the lack of open spaces
to setup towers, coupled with rising demand from infra projects like metro has swelled the demand for
Extra High Voltage (EHV) underground cables.
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Outlook

The company is engaged in the manufacture and sale of wires as well as the sale and marketing of LT
aluminium cables and fast-moving electrical equipment (“FMEG”) under the main brand “PLAZA
CABLES” and private brands such as “Action Wires” and “PCG”. The company has established itself
as a significant presence in the industry. However, The Company requires significant amounts of
working capital and significant portion of its working capital is consumed in trade receivables and
inventories. Along term and high risk appetite investor may opt the issue.

An Indicative timetable in respect of the Issue is set out below:

EVENT

INDICATIVE DATE

(On or about)

BID/ISSUE OPENS ON

29-September-23

BID/ISSUE CLOSES ON

04-October-23

Finalisation of Basis of Allotment with the Designated
Stock Exchange

09-October-23

Initiation of refunds (if any, for Anchor Investors)/unblocking of
funds from ASBA Account

10-October-23

Credit of Equity Shares to demat accounts of Allottees

11-October-23

Commencement of trading of the Equity Shares on the
Stock Exchanges

12-October-23

Annexure

Consolidated Financials

Profit & Loss

Rs. in Cr.

Particulars Period ended

Period ended

31-Mar-23 (12 Months) 31-Mar-22 (12 Months)

Period ended
31-Mar-21 (12 Months)

Revenue from operations 182.49
Total expenditure 166.79
Operating Profit 15.70
OPM% 8.60
Other Income 0.10
PBDIT 15.80
Depreciation 1.25
PBIT 14.55
Interest 4.22
Profit before tax 10.33
Tax 2.82
Profit & Loss before Share of 7.51

Post-acquisition Profit of Associate

176.77
163.59
13.19
7.46
0.16
13.35
1.29
12.06
3.43
8.64
2.68
5.95

145.38
134.52
10.86
7.47
0.22
11.08
1.24
9.84
3.74
6.09
1.85
4.24

Balance sheet is on next page
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Balance Sheet Rs.in Cr.
Particulars As on 31-Mar-23  As on 31-Mar-22 As on 31-Mar-21

Non-current assets

Property, plant and equipment 22.84 22.81 19.55
Capital work-in-progress 2.78 0.00 0.00
Right -Of- Use Assets 0.05 0.13 0.25
Other Intangible Assets 0.17 0.20 0.19

Financial Assets

Other financial assets 0.88 1.17 0.87

Total non-current assets 26.72 24.31 20.86

Current assets

Inventories 29.95 30.92 28.61

Financial Assets

Trade Receivables 52.13 44.33 46.60
Cash and Cash Equivalents 0.01 0.01 0.01

Bank Balances other than (ii) above 0.29 0.00 0.00
Other Financial Assets 0.10 0.30 0.45
Other Current Assets 2.91 4.31 2.76

Total current assets 85.38 79.86 78.42
Total Assets 112.10 104.17 99.28

Non-current liabilities

Financial liabilities

Borrowings 5.68 B.2% 8.76
Lease Liabilities 0.01 0.05 0.18
Other Financial Liabilities 0.75 0.65 0.63
Provisions 0.64 0.59 0.51

Deferred Tax liabilities (Net) 0.48 0.49 0.10
Total non-current liabilities 7.55 7.00 10.19

Current liabilities

Financial Liabilities

Borrowings 34.00 34.86 34.55
Lease Liabilities 0.04 0.09 0.10
Trades Payable - MSME 0.00 0.00 0.00
Trade Payables - other than MSME 10.49 10.92 10.29
Other Current Liabilities 4.07 3.49 3.46
Provisions 0.08 0.05 0.11

Current tax Liabilities (Net) 2.80 2.23 1.1

Total current liabilities 51.47 51.65 49.61
Total 59.03 58.65 59.80
NET Worth 53.08 45.52 39.48

Net worth represented by:

Equity Share Capital 30.55 30.55 3.82
Other Equity 22.53 14.96 35.66
Net Worth 53.08 45.52 39.48
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RANKING METHODOLOGY
WEAK *

NEUTRAL * X

FAIR * % *
GOOD * %k k k

EXCELLENT * % & &k

E-mail: researchfeedback@smcindiaonline.com

Corporate Office: Mumbai Office: Kolkata Office:
'ld\ 11/6B, Shanti Chamber, Lotus Corporate Park ,AWing 401/402, 18, Rabindra Sarani,
\’; sm PusaRoad, New Delhi- 110005 4th Floor ,Graham Firth Steel Compound, Poddar Court,Gate No.- 4, 5th Floor, Kolkata-700001
moneywise. be wise. Tel: +91-11-30111000 Off Western Express Highway, Jay Coach Signal, Tel: 91-33-39847000, Fax: 91-33-39847004
www.smcindiaonline.com Goreagon (East) Mumbai - 400063

Tel: 91-22-67341600, Fax: 91-22-28805606

Gnvestments in securities market are subject to market risks, read all the related documents carefully before investing.\
Registration granted by SEBI and certification from NISM in no way guarantee performance of the intermediary or provide any
assurance of returns to investors. The securities quoted are for illustration only and are not recommendatory. SMC is a SEBI
Cegistered Research Analyst having registration number INH100001849. CIN : L74899DL1994PLC063609. )

e N
SMC Global Securities Ltd. (hereinafter referred to as “SMC”) is regulated by the Securities and Exchange Board of India (‘SEBI”) and is licensed to carry on the business of broking, depository services and related
activities. SMC is a registered member of National Stock Exchange of India Limited, Bombay Stock Exchange Limited, MSE| (Metropolitan Stock Exchange of India Ltd) and M/s SMC Comtrade Ltd is a registered
member of National Commodity and Derivative Exchange Limited and Multi Commodity Exchanges of India and other commodity exchanges in India. SMC is also registered as a Depository Participant with CDSL
and NSDL. SMC'’s other associates are registered as Merchant Bankers, Portfolio Managers, NBF C with SEBI and Reserve Bank of India. It also has registration with AMF| as a Mutual Fund Distributor.

SMC is a SEBI registered Research Analyst having registration number INH100001849. SMC or its associates has not been debarred/ suspended by SEBI or any other regulatory authority for accessing /dealing in
securities market. SMC or its associates or its Research Analyst or his relatives do not hold any financial interest in the subject company interest at the time of publication of this Report. SMC or its associates or its
Research Analyst or his relatives do not hold any actual/beneficial ownership of more than 1% (one percent) in the subject company, at the end of the month immediately preceding the date of publication of this
Report. SMC orits associates its Research Analyst or his relatives does not have any material conflict of interest at the time of publication of this Report.

SMC or its associates/analyst has not received any compensation from the subject company covered by the Research Analyst during the past twelve months. The subject company has not been a client of SMC
during the past twelve months. SMC or its associates has not received any compensation or other benefits from the subject company covered by analyst or third party in connection with the present Research Report.
The Research Analyst has not served as an officer, director or employee of the subject company covered by him/her and SMC has not been engaged in the market making activity for the subject company covered by
the Research Analystin this report.

The views expressed by the Research Analyst in this Report are based solely on information available publicly available/internal data/ other reliable sources believed to be true. SMC does not represent/ provide any
warranty expressly or impliedly to the accuracy, contents or views expressed herein and investors are advised to independently evaluate the market conditions/risks involved before making any investment decision.

The research analysts who have prepared this Report hereby certify that the views /opinions expressed in this Report are their personal independent views/opinions in respect of the subject company.
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Disclaimer: This Research Report is for the personal information of the authorized recipient and doesn't construe to be any investment, legal or taxation advice to the investor. Itis only for private circulation and use.
The Research Report is based upon information that we consider reliable, but we do not represent that it is accurate or complete, and it should not be relied upon as such. No action is solicited on the basis of the
contents of this Research Report. The Research Report should not be reproduced or redistributed to any other person(s)in any form without prior written permission of the SMC. The contents of this material are
general and are neither comprehensive nor inclusive. Neither SMC nor any of its affiliates, associates, representatives, directors or employees shall be responsible for any loss or damage that may arise to any
person due to any action taken on the basis of this Research Report. It does not constitute personal recommendations or take into account the particular investment objectives, financial situations or needs of an
individual client or a corporate/s or any entity/s. All investments involve risk and past performance doesn't guarantee future results. The value of, and income from investments may vary because of the changes in the
macro and micro factors given at a certain period of time. The person should use his/her own judgment while taking investment decisions. Please note that SMC its affiliates, Research Analyst, officers, directors, and
employees, including persons involved in the preparation or issuance if this Research Report: (a) from time to time, may have long or short positions in, and buy or sell the securities thereof, of the subject
company(ies) mentioned here in; or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the subject
company(ies) discussed herein or may perform or seek to perform investment banking services for such company(ies) or act as advisor or lender/borrower to such subject company(ies); or (c) may have any other
potential conflict of interest with respect to any recommendation and related information and opinions. All disputes shall be subject to the exclusive jurisdiction of Delhi High court.
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